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Position Description 
 

 

POSITION:              Marketing Manager 
    
CATEGORY: Fixed-term 12-month contract (parental leave cover), full-time, 38 hours p/w 
 

 
The Marketing Manager is responsible for leading the marketing team and providing operational oversight 
across all elements of planning and delivery of integrated marketing, communications, and publicity activity 
for a range of strategic and artistic programs and events.  
 

The role is also responsible for delivering timely, creative, and effective marketing campaigns that drive sales, 
attendance, and engagement, and enhance the profile of our programs and venues, with specific 
responsibility for supporting Merrigong’s commercial program. 
  
POSITION OBJECTIVES: 

1. Provide leadership, guidance and support to the Marketing Team, ensuring that they are able to deliver 
high quality, effective and industry-leading marketing, sales, and audience engagement strategies that 
drive revenue and audience growth.  

2. Plan and deliver integrated marketing, communications, and publicity activity for a range of commercial 
programs and hirer events across our venues.   

3. Ensure the delivery of an excellent visitor experience is supported by the seamless integration of 
marketing, sales, and communications into the FOH and F&B operations  

4. Maintain consistent implementation of Merrigong Theatre Company brands.  
 
KEY RESPONSIBILITIES 

Position Objective 1: 

• Maintain a schedule of regular meetings to ensure deadlines are met and campaigns are delivered 

• Develop and maintain a positive team culture supporting development and growth 

• Ensure a high standard of inter-team communication and collaboration. 

• Manage and monitor day-to-day team requirements including timesheets, leave, catch-ups and training. 

• Plan the operations of the marketing team, ensuring the effective delivery of integrated marketing, 
communications and publicity campaigns and activity across the Company’s venues and programs.  

• Ensure effective control of marketing results and corrective actions to guarantee the achievement of 
objectives.  

• Deliver a range of reporting, data insights and analysis as required, including Board and Council reports, 
annual reports, and audience insights.   

• Oversee and manage the Company’s key marketing assets, including website, social media, asset library 
and email platforms.    
 

Position Objective 2  

• Create and deliver a range of marketing materials across print, signage and online to support the 
commercial program. 

• Support the marketing of hirer events as required. 

• Coordinate and deliver a range of printed and online marketing materials that promote the company’s 
venues and activities. 

• Prepare marketing campaign budgets, authorise expenditure and track project costs. 
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• Manage PR and media campaign activity, utilising external and/or in-house resources.  

• Build and maintain positive relationships with media representatives. 
 

Position Objective 3: 

• Working with a range of internal stakeholders, ensure that the marketing operation is fully integrated and 
delivers excellent patron experience at all touchpoints.  

• Input into policies and procedures related to audience engagement and patron experience.   

• Ensure that data collection maximises the Company’s understanding of its audience, as well as its CRM 
and sales capability. 

• Ensure compliance with Australian Privacy Principles, LPA Ticketing Code of Practice and other relevant 
industry standards.  
 

Position Objective 4: 

• Develop, implement and maintain a company-wide communications strategy, ensuring that the brand is 
positioned at the forefront Australian performing arts venues.  

• Implement a range of communications that enhance the Company’s brand.  

• Implement strategies to enhance the brand and its visual representation and ensure adherence to 
corporate identity standards.  

• Ensure style guides are in place and adhered to in materials company-wide. 
 
 
General: 

• Attend departmental and staff meetings and provide input into the development of policies and 
procedures for marketing and communications. 

• Work closely and maintain effective relationships with external providers.  

• Privacy Officer for the Company. 

• Other duties as required by CEO/Artistic Director or General Manager within the scope of the position. 
 

 
ORGANISATIONAL RELATIONSHIPS 
 

Reports To:   General Manager 
Direct reports:   Marketing Team 
Internal Liaisons: Staff, interns and volunteers 
External Liaisons: Patrons, performing arts organisations, performing arts producers and promotors, 

artists, graphic designers, Council staff, suppliers, sponsors, media. 
 

SKILL REQUIREMENTS 
 

Essential Criteria 

• At least 3 years demonstrated experience in an arts marketing or communications role, performing arts 
preferred.  

• Tertiary qualifications in marketing, communications, or other relevant area.  

• Experience creating and implementing commercial marketing plans (including advertising, direct 
marketing, publicity, and digital marketing activity) 

• Experience managing marketing budgets 

• Excellent verbal and written communication skills, and the ability to write for a range of audiences. 

• Experience planning, briefing, and delivering printed and broadcast marketing collateral. 

• Excellent interpersonal skills and a proven record of establishing and fostering networks. 

• Proven ability to manage time effectively and prioritise a heavy workload.  

• A keen eye for visual design. 

• Working knowledge of graphic design platforms such as Canva. 

• Understanding of privacy principles.  
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Desirable Criteria 

• Experience with ticketing or similar database systems. 

• Video editing skills. 

• Experience with website content management systems. 

• Understanding of WH&S principles and regulations. 

• Driver's Licence.  
 
 

SPECIAL CONDITIONS 

• Some work outside of regular hours (evening or weekend) will be required on occasion.  

• Attendance at a range of Merrigong events will be required. 


